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Qualitative feedback

If you could change one thing
about West Berkshire by 2050,
what would it be?
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Quantitaitve results

of respondents voted
when asked how they
feel about living or working in
West Berkshire
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When asked what was their
favourite thing about where they
live or work, of respondents

said ,
followed by

with

Is there anything else you want
to tell us about the future of
West Berkshire?
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When asked how they would like
people to travel in the future
of people selected

of respondents said that
would make
West Berkshire a better place to
live/work, followed by
with



Newbury & Thatcham resident results

Newbury

of respondents voted

when asked
how they feel about living or
working in West Berkshire
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of respondents said that
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followed by

with

When asked how they would
like people to travel in the
future of people selected

Thatcham

of respondents voted

when asked
how they feel about living or
working in West Berkshire

When asked what was their
favourite thing about where
they live or work, of

respondents said

, followed by
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of respondents said that

would make West Berkshire a

better place to live/work,
followed by

with

When asked how they would
like people to travel in the
future of people selected



Digital Marketing Results
Facebook & Instagram

7,931 98,494 833,714
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Top Performing Ads
Facebook & Instagram
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Clicks: 2,432 Clicks: 2,107 Clicks: 1,232
Reach: 74,782 Reach: 47,711 Reach: 25,832
Impressions: 296,506 Impressions: 185,224 Impressions: 74,760

Digital Marketing Summary

This campaign had the highest level of engagement
with 25-34-year-olds followed by 35-44-year-olds.
Overall, the adverts were seen by 48,239 women
and 48,703 men.

Adverts displayed on Facebook was also the most
successful method in the campaign,
followed by Instagram.



